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This presentation has been prepared by Infomedia Ltd (“Infomedia”) and contains information in summary form current as at 26 August 2022; it is not a recommendation
or advice in relation to Infomedia or any product or service offered by Infomedia or its subsidiaries. It is not intended that this presentation be relied upon as advice to
investors or potential Investors and does not contain all information relevant or necessary for an investment decision or that would be required in a prospectus or product
disclosure statement prepared in accordance with the requirements of the Corporations Act 2001 (Cth). These materials should be read in conjunction with Infomedia’s
other continuous and periodic disclosure announcements filed with the ASX Limited, including the financial statements and Half-Year and Annual Reports which are
available at: https://www.infomedia.com.au/investors/annual-and-half-year-reports/ . To the maximum extent permitted by law, Infomedia, its subsidiaries and associates
and their respective directors, employees and agents disclaim all liability for any direct or indirect loss suffered by any recipient through use of or reliance on anything
contained in or omitted from this presentation. No recommendation is made as to how investors should make an investment decision. Infomedia is under no obligation to
notify or update any part of this presentation, whether as a result of new information, future events or otherwise, after the date of this presentation. To the extent that
certain statements contained in this presentation may constitute “forward-looking statements” or statements about “future matters”, the information reflects Infomedia’s
opinions, intent, belief, estimates or expectations at the date of this presentation, and are provided as a general guide only and should not be relied upon as an indication
or guarantee of future performance. Forward-looking statements involve known and unknown risks, uncertainties and other factors that are outside Infomedia’s control
and may cause Infomedia’s actual results, performance or achievements to differ materially from any future results, trends, performance or achievements expressed or
implied by these forward-looking statements. Neither Infomedia, nor any other person, gives any representation, assurance or guarantee that the occurrence of the
events expressed or implied in any forward-looking statements in this presentation will occur. Additionally, please note that past performance is no guarantee or
indication of future performance. Possible factors that could cause results or performance to differ materially from those expressed in forward-looking statements include
the “Risks” in Infomedia’s 2022 Directors’ Report. Certain non-IFRS measures are useful in understanding Infomedia’s operating performance. These are
consistent with the internal measures disclosed in Infomedia’s Operating Segment Note (note 3 to the interim financial report) and are directly reconciled to
Infomedia’s statutory reported IFRS financial information within the Operating Segment Note. Non-IRFS information has not been subject to auditor review. This
presentation may not be reproduced or published, in whole or in part, for any purpose without the prior written permission of Infomedia. Local currencies have been used
where possible. Prevailing current exchange rates have been used to convert local currency amounts into Australian dollars, where appropriate. All references starting
with “FY” refer to the 12-month financial year ended 30 June. All references starting with “1H” refer to the six-month financial half year ended 31 December. “2H” refers to
the six-month financial half year ended 30 June.

Disclaimer
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https://www.infomedia.com.au/investors/annual-and-half-year-reports/
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Welcome and introduction
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Gareth Turner
Chief Financial Officer

• Over 20 years of experience in finance 
executive leadership & audit 

• Experienced CFO at various technology 
companies

• Chartered accountant and holds an MBA from 
Oxford University

Jens Monsees
Chief Executive Officer

• Over 20 years of executive leadership 
experience leading transformation and 
digitisation strategies in global automotive 
positions at BMW and Google

• Significantly improved profitability in his most 
recent role as CEO of ASX listed WPP AUNZ
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Empowering the data-driven automotive ecosystem

Leading SaaS and 
DaaS platform 

provider 
to the global 

automotive market

Over 250,000 
active users

in 186+ countries 

Global presence 
with a workforce 

of ~500 

VIN-precise, data driven service quoting 
and vehicle inspection solutions that create 

pricing transparency and customer trust

Online B2C and B2B eCommerce 
solutions that grows sales of 

automaker parts and accessories

A powerful suite of EPC 
parts solutions focused 
on driving parts sales

Vehicle and customer lifecycle 
management to grow sales, maximise 

efficiencies and improve customer retention

50 OEM customers
Average relationship of 

20+ years for top 10 
customers 

FY22 revenue of $120m
13.3% CAGR 
(FY18 - FY22)
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Trusted partner
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Empowering automotive retail with data-driven solutions to improve customer experience and profitability

REGIONAL LOCAL

Infomedia’s global footprint
and localised solutions empower
automakers to offer a consistent 

brand experience in every dealer, 
regardless of size or location 

around the world

Automaker 
(OEM)

National Sales Company 
(NSC)

Data-driven solutions provide
critical parts and service 

information to run effective parts 
distribution operations and drive 
customer experience programs 

across the dealer network

Dealership

Integrated technology powered by 
OEM data boosts productivity and 
sales. Staff can deliver ‘digital-first’ 
customer care that promotes trust, 

pricing transparency and brand 
loyalty in the dealership and online

3rd PARTIES

Strategic partner

Infomedia’s data assets are made 
available to approved 3rd party 

solution partners to improve speed 
and accuracy of sales processes in 

the wider retail automotive 
ecosystem

GLOBAL
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DETROIT

ATLANTA

UK GERMANY

MELBOURNE

Customer
Support Centre

Development
Centre

Hosting
Centre

Office

Global presence in key markets

7

EMEA

APAC

Key solutions:

Key solutions:

Americas
Key solutions:

37%
of total 

ARR

31%
of total 

ARR

32%
of total 

ARR

Note:  ARR as at 30 June 2022.

SYDNEY
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My first 90 days... 
Establishing a new vision for our future
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• 25+ meetings with key OEMs and global customers, listening to their feedback and identifying opportunities

• Business-wide review to identify further growth opportunities across the broader vehicle and customer lifecycle

• 3-day global leadership summit, defining the strategic roadmap and leveraging our rich data assets across our solution ecosystem 

• Development and implementation of new vision: “Empowering the data-driven automotive ecosystem”

• Launching “Operational Excellence” initiatives to streamline and strengthen our operating model across People, Product and Process

• Visited all Infomedia office locations across EMEA, Americas and APAC to foster global collaboration and alignment with the new vision

• Engagement with potential acquisition targets, evaluating product portfolio fit, customer relationships and global reach

• Supporting the company in its interactions with the bidders who have expressed interest in acquiring Infomedia
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FY22 Business highlights
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• Continued strong recurring revenue growth

• Strong revenue contribution from all regions and products

• Infodrive revenue growth of 25%

• SimplePart acquisition on track, new e-commerce wins across all regions

• Organic cash EBITDA growth of 13%, and organic revenue growth of 8%

• Leveraging and growing long term OEM partnerships

• Strengthened senior leadership team (CEO, CFO, CPCO)

• Full year dividend reflecting high free cash flow generation

Strong growth momentum with improved operating earnings

Underlying Cash EBITDA

$25m, up 29%

Free Cash Flow

$22m, up 79%

Dividend per Share

5.6 cents, up 26% 

Revenue

$120m, up 23%

All comparisons are with FY21.
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Revenue growth across all regions
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Americas
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Revenue Underlying Cash EBITDA

FY20 FY22FY21

Highlights
• Revenue up 15% pcp
• Infodrive growth of 16% (Ateco Automotive, 

Subaru and Nissan Motors)
• Superservice growth (Audi, MG Motors, 

Porsche)   
• Signed and launched 1st SimplePart   

customer in APAC (RAM Trucks)

Highlights
• Revenue up 5% pcp
• Infodrive growth of 179% (Solera Global, 

GTMotive and Mazda EU)
• Microcat growth (Ford Europe)
• Signed 1st SimplePart contract in EMEA  

(Hyundai Ireland)

Highlights
• Revenue up 59% pcp (incl SimplePart)  
• Infodrive growth of 136% (Safelite, 

DealerBuilt and Text2Drive)
• SimplePart revenue momentum continues 

and expands in new regions
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ARR momentum accelerating 
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Jul-15,
$65.2m

Jun-16,
$69.1m

Jun-17, 
$71.5m

Jun-18,
$74.7m

Jun-19,
$85.3m

Jun-20, 
$87.5m

Jun-21, 
$96.8m

Dec-21, 
$99.6m

Jun-22,
$103.0m

Jun-21, 
$110.9m

Dec-21
$114.7m

Jun-22, 
$119.3m
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Annual Recurring Revenue (ARR) 
Reported and Constant Currency

($AUDm)

ARR Constant CCY ARR Reported (Excl. SimplePart) ARR Reported Linear (ARR Constant CCY)

CCY = constant currency.  Constant currency calculations are based on FY22 average exchange rates applied through all prior periods to neutralise the effect of currency movements over time.
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Successful diversification and acceleration of 
acquired businesses
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ARR by Solution Group ($AUDm)
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Update on engagement with bidders
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• Infomedia continues to engage with bidders* to assist them in progressing their indicative proposals towards 
binding offers

• No binding offers have been received to date

• There is no certainty that any of the indicative proposals will result in a binding offer or that any binding offer 
will be recommended by the Board

• Infomedia will keep the market updated on material developments in accordance with its continuous 
disclosure obligations

• Infomedia shareholders do not need to take any action at this time

Empowering the data-dr iven automotive ecosystem

* Refer to Infomedia’s ASX announcements dated 13 May 2022, 27 May 2022, 20 June 2022 and 7 July 2022 for additional details

FY22 Results Presentat ion
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FY22 Financial performance

Gareth Turner 
Chief Financial Officer

14
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FY22 Financial highlights
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Strong operating performance lifts FY22 free cash flow by 79%, dividend up 26%

Continued revenue growth

Total revenue of $120m - in line with guidance

Total revenue up 23% - 95% recurring

Exit ARR of $119m 

Robust balance sheet

Good operating leverage

Strong cash generation

Underlying Cash EBITDA1 up 29%

Reported NPAT impacted by $14m of
earnouts and higher D&A

Net assets of $147m

Cash of $69m

No debt

Free cash flow up 79%

Final dividend of 3.0cps franked to 14% 

Full year dividend of 5.6cps, up 26%

Note that there may be rounding differences to the published full year financial reports.  All comparisons are with FY21. 
1 Infomedia uses certain non-IFRS measures that are useful in understanding the company’s operating performance. These are consistent with the internal measures disclosed in Infomedia’s Operating Segment Note and are directly 
reconciled to the company’s statutory reported IFRS financial information within the Operating Segment Note.
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Strong ARR contribution from all regions

16

Asia Pacific

EMEA

Americas

Jun-17, 
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Dec-21
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$34.7m
$41.1m $43.1m

$28.9m
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ARR diversified across customer cohorts
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Six years of solid revenue growth
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FY20
CCY

FY21
Reported

FY21
CCY

FY22
Reported

FY22
CCY

CCY = constant currency.  Constant currency calculations are based on FY22 average exchange rates applied through all prior periods to neutralise the effect of currency movements over time.
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• Pro-forma Group excluding 
SimplePart2 shows the organic 
performance of the group

• Underlying Cash EBITDA1 growing 
faster than revenue 

Consolidated Group:

• Revenue up 23% on FY21

• Underlying Cash EBITDA1 up 29% 
on FY21

Pro-forma Group excluding 
SimplePart2:

• Revenue up 8% on FY21 

• Underlying Cash EBITDA1 up 13% 
on FY21

Profitability enhanced through operating leverage

19

Note that there may be rounding differences to the published interim and full year financial reports

2 The presentation of the group excluding SimplePart is a non-IFRS pro-forma presentation that removes SimplePart from the consolidated numbers. This has been provided as it is considered useful to investors to see the organic 
performance of the group without the SimplePart acquisition especially while comparability between periods is impacted by the inclusion of SimplePart in the current period only. Infomedia only expects to be able to provide this 
pro-forma calculation and presentation during FY22 after which the results inclusive of SimplePart will become the baseline for comparison in FY23 and beyond.

1 Infomedia uses certain non-IFRS measures that are useful in understanding the company’s operating performance. These are consistent with the internal measures disclosed in Infomedia’s Operating Segment Note and are directly 
reconciled to the company’s statutory reported IFRS financial information within the Operating Segment Note.

CONSOLIDATED GROUP GROUP EXCLUDING SimplePart2

AUD $'000 FY21 FY22 FY21 FY22

Recurring revenue 95,038 115,221 93,868 99,793
Non-recurring revenue 2,408 4,918 2,272 3,728

Revenue 97,446 120,139 96,140 103,521

Other operating income 17 310 - -

Sales, marketing and support (15,329) (20,956) (15,028) (16,444)
Product development and management (25,689) (30,759) (25,307) (25,907)
Data management (3,076) (3,473) (3,075) (3,257)
Administration (9,077) (11,344) (8,952) (10,073)
Underlying employee benefits expenses (53,171) (66,532) (52,363) (55,682)

Other underlying operating expenses (25,025) (29,120) (24,859) (26,540)

Underlying operating expenses excluding non-
cash items (78,196) (95,652) (77,221) (82,222)

Underlying Cash EBITDA1 19,267 24,797 18,918 21,299

Underlying Cash EBITDA1 % to Revenue 20% 21% 20% 21%
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Underlying cash EBITDA up 29%
NPAT impacted by $14m of higher D&A and earnouts

20

Note that there may be rounding differences to the published interim and full year financial reports

AUD $'000 FY21 FY22

Underlying Cash EBITDA1 19,267 24,797

Capitalised development costs 24,965 22,286
AASB16 non-cash adjustments 1,970 2,940

Underlying EBITDA1 46,202 50,023

Depreciation and amortisation & net finance costs (22,640) (31,791)

Underlying PBT1 23,562 18,232

Underlying income tax expense1 (4,414) (1,461)

Underlying NPAT1 19,148 16,771

Net non-operating items (3,179) (8,538)

Nidasu earnout (2,164) (2,006)
SimplePart earnout (581) (7,010)
Net other non-operating items (437) 478

Reported NPAT 15,969 8,233

• NPAT down $8m due to higher 
non-operating and non-cash 
charges

• $9m higher non-cash D&A due to 
the SimplePart acquisition and 
amortisation of NextGen and 
acquired intangibles

• $5m increase in non-operating 
items, largely attributed to 
earnouts expensed on the highly 
successful Nidasu and SimplePart 
acquisitions

1 Infomedia uses certain non-IFRS measures that are useful in understanding the company’s operating performance. These are consistent with the internal measures disclosed in Infomedia’s Operating Segment Note 
and are directly reconciled to the company’s statutory reported IFRS financial information within the Operating Segment Note.
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Strong balance sheet and capital position

21
Note that there may be rounding differences to the published full year financial reports

• Improved cash collections and 
DSO

• Intangibles lower due to 
completion of NextGen (lower 
capex and higher amortisation) 
and amortisation of acquired 
intangibles (SimplePart)

• Provisions for earnouts (within 
employee benefits liabilities) 
reflects strong performance of the 
businesses acquired

• No debt

• Continue to pursue value 
accretive M&A opportunities

AUD $’000 FY21 FY22

Cash and cash equivalents 66,795 69,045 
Trade and other receivables 11,658 11,948 
Other current assets 9,091 5,407

Total current assets 87,544 86,400 
Intangibles 90,605 86,768 
Other non current assets 17,707 17,738 

Total non-current assets 108,312 104,506 
Total assets 195,856 190,906 

Employee benefits 9,657 15,074
Trade and other payables 5,133 5,557 
Other current liabilities 5,723 5,803 

Total current liabilities 20,513 26,434
Deferred tax 13,704 11,905 

Other non-current liabilities 8,486 6,008
Total non-current liabilities 22,190 17,913

Total liabilities 42,703 44,347 

Net assets 153,153 146,559 

Issued capital 105,196 105,196
Foreign currency reserve 641 3,273
Share-based payments reserve - 1,203
Treasury shares held in trust (249)
Retained Earnings 47,316 37,136

Total Equity 153,153 146,559
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Significant increase in free cash flow

22

Note that there may be rounding differences to the published full year financial reports

AUD $'000 FY21 FY22
Opening cash balance 103,919 66,795

Cash generated by operating activities 39,204 44,838

Cash used in investing activities
- Payments for development costs capitalised (24,965) (22,286)
- Other capex (1,856) (404)

Free cash (subtotal) 12,383 22,148

Cash used in financing activities
- Dividends paid (16,118) (18,413)
- Lease liabilities (1,816) (2,691)
- Payments for treasury shares - (249)

Cash used to make acquisitions (30,080) -
Cash paid for earnout (1,856) -

Effects of exchange rate changes 363 1,455

Net change in the Group's cash during the period (37,124) 2,250

Closing cash balance 66,795 69,045

• Free cash flow up 79% on FY21

• FY22 dividends up 26% to 5.6cps 
(2.6cps interim and 3.0cps final)

• FY22 final dividend franked to 14%
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Next chapter of growth and FY23 outlook

Jens Monsees 
Chief Executive Officer

23
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Exciting opportunities – key trends in automotive

24

FRAGMENTED MARKET

ELECTRIC VEHICLES CONNECTED CAR

DATA-DRIVEN MARKETING & 
CUSTOMER EXPERIENCE

DEALER AGENCY MODEL1 2 3

4 5

EV model adoption growing in 
key markets. Dealers will need 

to invest in technology to appeal 
to ‘tech savvy’ customers.

Connected car data volumes are growing, 
however OEMs face challenges in 

leveraging this information to improve 
service lifecycle. 

Automakers aim to increase 
control of the entire customer 

journey as dealerships transition 
to being brand experience hubs. 

Data-driven approach to marketing 
is enabling 1:1 person-based, 
relevant communication at all 

stages of the customer lifecycle.

Many ‘point’ technology solutions 
across the retail automotive 

ecosystem – OEMs and dealerships 
lack 360o view of the customer.
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Large global market opportunity

25

Global retail automotive technology solutions market is forecast to grow at double digit CAGR

Global automotive software market(1)

Global automotive big data market(2)

US$3.6
billion

2020A

US$8.9
billion

2026F

16.3% 
CAGR

US$23.6
billion

2021A

US$56.3
billion

2026F

19.0% 
CAGR

Global connected car solutions market(3)

US$8.5
billion

2020A

US$18.0
billion

2026F

13.3% 
CAGR

US$83
billion

2026F

TAM

(1) Orbis Research: Global Automotive Software Market Growth 2022-2028.
(2) Mordor Intelligence: Big Data Market in the Automotive Industry 2022-2026.
(3) Markets and Markets: Connected Car Market 2021-2026.
(4) CAGR: Compound Annual Growth Rate
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New enhanced vision

26

To inspire personalised CX (customer experience) using predictive data 
across the ecosystem of connected car, vehicle owners and dealer services.

We enable a seamless and convenient customer journey, higher loyalty and 
efficient retail performance for OEMs, NSCs, dealers and ecosystem partners. 

The art of data-driven customer experience in the mobility era

Empowering the data-dr iven automotive ecosystem FY22 Results Presentat ion
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Our SaaS solutions deliver unprecedented access to data, 
analytics and insights for customers

OEM Parts Dealer Service

TODAY
SaaS solutions open new opportunities

OEM* business 
intelligenceeCommerce

FUTURE
• Enable new solutions across the vehicle and 

customer lifecycle
• Capture more DaaS opportunities leveraging 

our rich data assets
• Expand DMS integration
• Leverage Connected Car ecosystem
• Offer e-commerce solutions on a global scale

OEM business 
intelligence

Modern SaaS and DaaS solution ecosystem

Ready for the future
Our existing product portfolio and rich data assets underpin our new vision for growth.

Solution
ecosystem

Accelerated
growth
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Key priorities to grow revenue & boost profitability 

• Enhance our solution portfolio across the vehicle and 
customer lifecycle, based on new vision

• Drive cross and up-sell opportunities based on long 
term customer partnerships

• Foster global expansion (focusing on US and EMEA)

• Leverage existing data assets across solution 
ecosystem to accelerate our data opportunities

• Establish global footprint for SimplePart and Infodrive

• Invest in focused acquisitions to strengthen and 
enhance our solution ecosystem  

28Empowering the data-dr iven automotive ecosystem

Accelerate growth Embed operational excellence
• Explore global offshoring opportunities

• Implement IT and cloud infrastructure efficiencies

• Automate data ingestion / augmentation

• Improve processes and systems (CRM / billing, HRIS 
and customer dashboard)

• Optimise R&D and customisation costs

• Foster a performance culture via accountability, 
feedback and learning

• Focus on higher margin SaaS and DaaS solutions

FY22 Results Presentat ion
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Positive outlook heading into FY23

29Empowering the data-dr iven automotive ecosystem

• Infomedia’s FY23 revenue outlook underpinned by ~ 95% recurring SaaS and DaaS revenue

• Our enhanced and growing product portfolio continues to leverage additional data opportunities

• Infodrive and SimplePart solutions are expected to achieve double digit growth in FY23

• Operational excellence initiatives expected to improve Underlying Cash EBITDA in FY23

We have strong ARR momentum and are well positioned to capitalise on new and exciting growth opportunities.

Total revenue for FY23 is expected to be $131m to $139m

FY22 Results Presentat ion
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Driving our next chapter of growth.

Empowering the data-driven 
automotive ecosystem.

FY22 Results Presentat ion
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Appendix
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New statutory income statement by nature

32

Note that there may be rounding differences to the published full year financial reports

AUD $'000 FY21 FY22

Revenue 97,446 120,139

Other income 800 310

Employee benefits expenses (27,454) (54,491)
IT operating expenses (8,276) (10,544)
Integration, installation and training expenses (5,601) (5,820)
Royalty expenses (4,514) (5,319)
Facilities expenses (1,208) (774)
Compliance and insurance expenses (1,710) (1,641)
Marketing and other expenses (2,036) (3,038)
Depreciation and amortisation expenses (22,946) (31,658)
Impairment expense and derecognition of goodwill (4,245) (87)
Net finance (expenses)/income 306 (133)
Net foreign currency translation gains/(losses) (126) 731
Profit before income tax expense 20,436 7,675

Income tax benefit/(expense) (4,467) 558

Profit after income tax expense attributable to the owners of Infomedia Ltd 15,969 8,233 

• New P&L structure by nature 
(rather than function) enhances 
visibility of cost base and 
underlying performance 

• FY22 includes SimplePart for all 
12 months

• FY21 has 1 month of SimplePart

• Employee benefit increase 
related to earnout expense and 
SimplePart inclusion

• FY22 operating employee costs 
were higher due to war for tech 
talent, retention programs and 
CEO transition during the year
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Operating segment note disclosure
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Note that there may be rounding differences to the published full year financial reports
1 Infomedia uses certain non-IFRS measures that are useful in understanding the company’s operating performance. These are consistent with the internal measures disclosed in Infomedia’s Operating Segment Note and are directly reconciled to the 
company’s statutory reported IFRS financial information within the Operating Segment Note.

• FY22 includes SimplePart for all 
12 months

• FY21 has 1 month of SimplePart

• FY22 Underlying people costs 
increase related to SimplePart 
inclusion and higher wages costs 
due to war for tech talent, 
retention programs and CEO 
transition during the year

FY21 FY22 

AUD $'000 Asia 
Pacific EMEA Americas Corporate Total Asia 

Pacific EMEA Americas Corporate Total

Revenue 32,740 37,199 27,507 - 97,446 37,470 38,941 43,728 - 120,139

Other operating income - - 17 - 17 - - 310 - 310
Sales, marketing and support (4,765) (4,266) (5,362) (936) (15,329) (5,668) (4,728) (9,067) (1,493) (20,956)
Development and product management - - - (25,689) (25,689) - - - (30,759) (30,759)
Data management - - - (3,076) (3,076) - - - (3,473) (3,473)
Administration - - - (9,077) (9,077) - - - (11,344) (11,344)
Underlying people costs (4,765) (4,266) (5,362) (38,778) (53,171) (5,668) (4,728) (9,067) (47,069) (66,532)

IT operating expenses (65) (154) (179) (7,877) (8,276) (57) (136) (318) (10,033) (10,544)

Integration, installation and training expenses (2,917) (184) (2,500) - (5,601) (3,239) (145) (2,436) - (5,820)
Royalty expenses (269) (993) (3,252) - (4,514) (277) (1,046) (3,996) - (5,319)
Facilities expenses (99) (266) (357) (2,456) (3,178) (236) (290) (397) (2,791) (3,714)
Compliance and insurance expenses (115) (180) (151) (1,264) (1,710) (137) (147) (181) (1,175) (1,641)
Marketing and other operating expenses (85) (33) (304) (916) (1,338) (179) (196) (498) (1,266) (2,140)
Realised foreign exchange gains/(losses) (1) (2) - (405) (408) - 1 - 56 57
Underlying expenses excluding non-cash items (8,316) (6,078) (12,105) (51,697) (78,196) (9,794) (6,684) (16,893) (62,278) (95,652)

Underlying Cash EBITDA1 24,425 31,121 15,419 (51,696) 19,267 27,676 32,254 27,145 (62,278) 24,797
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Group capitalisation and amortisation
(excluding SimplePart)

34

• Product strategy focus is 
changing post NextGen towards 
innovation roadmap and 
delivering on customer 
requirements

• Intensity of development 
capitalised is tapering down

• FY22 amortisation exceeds 
capitalisation

Note that there may be rounding differences to the published full year financial reports

AUD $'000 FY21 FY22

Sales, marketing and support (15,028) (16,444)
Product development and management (25,307) (25,907)
Data management (3,075) (3,257)
Administration (8,952) (10,073)
Underlying employee benefits expenses (52,363) (55,682)

Capitalised development costs 24,835 20,727
Amortisation of capitalised development costs (18,123) (21,946)
Net capitalisation / (amortisation) 6,712 (1,219)

Product development and management (25,307) (25,907)
Data management (3,075) (3,257)

Capitalisable people costs (28,382) (29,164)

Capitalisation intensity (capex as % of capitalisable people) 88% 71%
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Revenue note disclosures
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Note that there may be rounding differences to the published full year financial reports

AUD $'000 FY21 FY22

Revenue disaggregated by nature
Subscription revenue 95,038 115,221
Development revenue and other ancillary service revenue 2,408 4,918
Total revenue 97,446 120,139

Disaggregation of subscription revenue
Microcat 51,659 53,094
Superservice 25,041 25,272
InfoDrive 17,168 21,426
SimplePart 1,170 15,429

Total subscription revenue 95,038 115,221

• Strong recurring subscription 
revenue growth in Infodrive and 
SimplePart in FY22

• Infodrive recurring revenue up 25%

• SimplePart included for 12months 
in FY22 and 1month in FY22

• Microcat up 3% mostly reflecting 
price and usage increase

• Superservice up 1%, impacted by 
COVID lockdowns for part of FY22
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Thank You
Please visit us https://www.infomedia.com.au

https://www.linkedin.com/company/infomedia-ltd/

https://www.youtube.com/infomedialtd

https://twitter.com/infomedialtd

FY22 Results Presentat ion
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