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Infomedia is pleased to present the third
quarter financial results for FY2005 and a
review of recent activities.
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20 Sales Revenue and Net Profit After Tax for the quarter
B were $14,761,000 and $3,327,000 respectively. The
¢ . Company remains on track to achieve its FY2005

C 99y 2000 2001 2902 2003 2004 20 revenue and profit guidance of $56 — $60M and
e e e 5 $13 — $15M respectively, before significant items. As
anticipated, Electronic Parts Catalogues subscriptions
declined by 3.6% over the period. However, with
contributions from other company products, sales
revenue for the quarter remained comparable to Q2.
Further, the Ford European dealership subscription
reductions were partially offset by the growing
subscriptions of Microcat® to Toyota European
dealers and increased sales across all franchises
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within North America.
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The Company paid a fully franked interim dividend
1999 2000 2901 2902 2903 2004 2005

il 179 H47 475 549 503 92D 524 of e
shareholders of record at 9 March 2005.
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- , - The Company continued to rollout Microcat® for
— Sre) Quzipize NPAT . o
»9 Toyota dealers in Europe and the transition of the
| s5 Partsimager® EPC to Microcat, for General Motors
B= and Saturn retailers located in the United States and
B 57 i i
B Canada. In Australia, Microcat for Holden was also
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successfully launched as the successor to the
Company'’s PartFinder® system. Microcat also saw
its first entry into the Puerto Rican market.
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Infomedia and Telstra announced and launched the

collaboration of the first eBusiness solution between
the companies. Starting with Toyota parts, motor
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vehicle repairers and parts suppliers across the
nation are now able to access parts interpretation
and ordering online 24 hours a day, 7 days a week
using the Microcat® MARKET™ system. The
Company is currently marketing the use of the
system to other automakers.

Superservice Menus™, the Company'’s latest
success in the franchised dealership sales channel,
continues to gain momentum both domestically
and internationally. Subscriptions for the period
grew by 15% over the previous quarter. After
the first international sale to Daihatsu dealers
within the UK, Hyundai has now been added as
a European automaker with the solution

being first released in Sweden. Other markets
for Hyundai are queuing for releases during

the upcoming months.

The 2005 Lube & Tune Guide™ was released during
the quarter and added 150 new models and an
expanded range of specifications. The guide is also
available now via CD-ROM or via the internet.

About Infomedia Ltd

Infomedia is one of the world’s leading developers
and suppliers of electronic parts catalogues (EPCs)
for the automotive industry globally. Infomedia
also provides a range of other services and solu-
tions including dealer management systems and
the researching, processing and publishing of
technical data for the automotive and oil industries.
Infomedia Ltd is a public company listed on the
Australian Stock Exchange (ASX symbol “IFM"). For
more information visit the Infomedia web site at
http.://www.infomedia.com.au

AutolLedgers, Infomedia and Microcat are registered trademarks, and Nova, and Superservice Menus are all trademarks of Infomedia Ltd for

its business processes, software and documentation products.
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Consolidated 3rd Quarter YTD Financials

$'000 fy2005 fy2004 fy2003 fy2002 fy2001 fy2000 fy1999
Sales revenue 44,371 51,478 44,797 32,093 24,704 13,438 6,994
less

Cost of sales 13,454 11,205 9,142 6,493 4,842 2,749 1,478
Gross profit 30,917 40,273 35,655 25,600 19,862 10,689 5,516
less

Expenses 16,284 18,495 16,906 11,954 6,729 2,535 1,449
Net profit before tax 14,633 21,778 18,749 13,646 13,133 8,154 4,067
less

Taxation 4,868 6,463 5,581 4,437 4,658 2,874 1,356
Net Profit After Tax 9,765 15,315 13,168 9,209 8,475 5,280 2,711

Consolidated 3rd Quarter YTD Financials

$'000 fy2005 fy2004 | fy2003 fy2002 fy2001 fy2000 | fy1999
Reported net profit after tax 9,765 15,315 13,168 9,209 8,475 5,280 2,711
add back: Significant items 1,085 1,218

Applicable tax on significant items 136 (365)

Net profit after tax

excluding significant items 10,986 15,315 13,168 10,062 8,475 5,280 2,711

Consolidated 3rd Quarter Financials

$'000 fy2005 fy2004 | fy2003 fy2002 fy2001 fy2000 | fy1999
Sales revenue 14,761 17,378 15,907 11,401 8,795 5,453 2,697
less

Cost of sales 4,577 3,648 3,346 2,239 1,707 1,141 570
Gross profit 10,184 13,730 12,561 9,162 7,088 4,312 2,127
less

Expenses 5,300 5,976 5,521 3,920 2,520 829 421
Net profit before tax 4,884 7,754 7,040 5,242 4,568 3,483 1,706
less

Taxation 1,557 2,356 2,146 1,862 1,619 1,215 683
Net profit after tax 3,327 5.398 4,894 3,380 2,949 2,268 1,023
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